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REGIODATA-ANALYSIS: SHOPPING CENTERS IN EUROPE - ONLY
EASTERN EUROPE REMAINS DYNAMIC

Development of Shopping Center Sales Areas in Western and () Reg|oData
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While the retail space of shopping centers? in Western Europe gradually expanded over
many decades, it experienced a real boom in Eastern Europe in the 2000s. RegioData
Research has compared the development of shopping center space in both European

regions over the last 30 years in detalil.

! Shopping centers = shopping malls, retail parks, factory outlet centres, hypermarkets > 5,000 m?
rentable area

RegioData Research Analysis: Shopping Centers Europe


mailto:a.salihovic@regiodata.eu

Q RegioData

RESEARCH

Overall, people in Europe currently have access to around 205 million square metres of
shopping center space. This represents an increase in retail space in Europe of almost
280% since 1995.

Remarkably, the existing spaces in Eastern Europe were developed in just about 20 years,
whereas Western Europe took approximately 60 years for similar development. Starting from
1995, growth rates in CEE/SEE (Central and Eastern Europe/Southeast Europe) took on
particularly dramatic proportions, driven by changes in economic systems in many CEE/SEE

countries and the subsequent sense of opportunity fueled by Western capital.

Looking at the period after 1995 in 5-year intervals, retail space more than doubled in each
of these intervals up to 2015. In 1995, the shopping center area in Eastern Europe was just
under 2 million square meters, while by 2010, it had reached nearly 54 million square

meters.

Western Europe also recorded considerable growth until the 2000s. However, larger leaps
were observed in Western Europe in the decades prior, for instance between 1990 and 1995
(+40%). Regarding sales area density, Western European countries, especially Scandinavia,
still lead clearly. Only the Baltic states, Croatia, and Slovenia also achieve similarly high

values.

Overall, the pace of growth has significantly slowed across Europe, especially since the
onset of the COVID-19 pandemic. While Eastern Europe still shows a certain dynamism with
an increase of 1.2% per year, Western Europe is experiencing practically stagnation at
+0.4%. In some countries like Germany, Spain, and Italy, the area of shopping centers is
even starting to decrease again, as large hypermarkets and small, largely outdated centers

are being abandoned or repurposed.

In the RegioData database, there are currently about 150 shopping center projects listed,
totaling approximately 3.6 million square meters, slated to open by 2027. However,
experience shows that only about half of these projects will actually be realized. The largest
projects currently are located in Milan (Westfield), Madrid (Valdebebas), and in Ondres,
France (Les Allées). However, most new constructions are significantly smaller than 20,000

square meters.

Although there is currently significant caution in the industry, the 'era of shopping centers' is
far from over. Apart from commerce and the widely discussed ‘experience factor'
increasingly attributed to shopping centers, the focus in the future will primarily be on
redefining their utility and creating additional value for visitors—particularly through the

optimization of existing centers.
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About the study

The Shopping Center Collection contains more than 11,000 entries and provides a
comprehensive overview of the major shopping malls, retail parks, hypermarkets, factory
outlet centers, and leading retail projects in Europe. With a completeness rate of over 95%, it
represents an important market overview and serves as a basis for planning decisions for
owners, operators, and retailers.

The analysis "Shopping Center Collection” is available from €100 (plus 20% VAT) at

RegioData. For more information, visit www.regiodata.eu

Press contact: Amela Salihovic, M.A., T +43 1 585 76 27-50, a.salihovic@regiodata.eu

RegioData Research GmbH

RegioData Research GmbH, headquartered in Vienna and Munich, specializes in regional
economic data in Europe. For over 20 years, we have been dedicated to researching,
calculating, and analyzing data and structures in European consumer and real estate
markets. We provide well-founded decision-making foundations for companies in the retail,

real estate, and financial sectors. Up-to-date, clear, and reliable.
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